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(Interest is highest among younger generations, 79% 81%
with 91% of Gen Zers and 88% of Millennials
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U.S. consumers continue to remain positive about Social media can help
direct selling, with perceptions toward direct selling direet el be Mo ke e

remaining stable at about 80% over the past 10 years.

Consumers find the following most appealing about
the direct selling channel:
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Supporting small business 69% use social media of Americans would
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